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Our
Improvements

Category 2024 2025 % Change

Total Events 12 28 133%

Total Attendance 540 1223 226%
Members 147 233 56.55%
Industry Partners 6 20 + 233%
Collaborations 3 8 166%
Social Reach 11 647 (LI) 198 000 (1G) +1 600 %
Project Retention 24 % > 67 % Maintained 67 % + Sustained growth

Highlights

Alumni Network Maintaining Club governance

Higher Membership Qslality Aspsurra1nNc.e ;‘/ia Ind Eitat():hshed ft?r via Contracts aligned with
: ummy Pitch Night ndustry Connections + Guild Constitution
Fortnightly Meetings Uniform Rebrand Engagement via Events Legacy
Onboarding
Documents Solidifying inner . Flramefworg +_ Inhs;.:se Msrketmg Interclub colla.boratlon with F.BL
faculty relationships emplates for Projects otoshoots Ball, Careers Mixer, and Exclusive

(Curtin Entrepreneurs, Podcast Episodes
Guild, FBL SE)
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+10.61%
Annualised YTD

Growth over yearly
avg.

Memberships
for 2025

3+

Sponsor-hosted
workshops per Semester

+5 Projects in
2025

35

Pro-bono Projects
with NFPs since 2019

37.89%

of our Alumni have gone into
Consulting Roles

Connecing Sponsors

students
with

McKinse
& Cor¥1pany EY

—
accenture pwc
BAIN & COMPANY (¥

Vacationer/Internships

Deloitte
21.2%

and others
27.3%

PwC
12.1%

Mc GrathNicol
3%
Visagio
6.1%
KPMG EY
3% RSM 15.2%
9.1%
Partners

scyne|

N

RSM

Graduates

And Others
13.2%

Deloitte
26.3%
Nous Group

7.9%

Oliver Wyman
2.6%

Accenture
2.6%

PwC

Scyne Advisory 5-3%

7.9%

EY
10.5%

Visagio
10.5% RSM

KPMG 5 3%

7.9%

Deloitte.

4 McGrathNicol
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Imp

Types of Projects

Strategy Re-evaluation (Strategic Plan) Cost-Cutting Strategy 3 5

Procurement Chain Efficiency Re-evaluation Expansion Strategy (Data)
Pro-bono Projects

Brand Awareness Outreach Strategy Carbon Accounting Framework, Methodology & Tool with NFPs since 2019

act

on Curtin

20

Disability Services Sustainability & Research

Restructure
Animal Welfare

Youth Development Finance & Marketing

. ) ’ ( ) ) " -
Children’s Cmcel WAITOC
Rese:lrcll FLlIlCl Western Australian Indigenous

Tourism Operators Council

Community Services & Partnerships &
Humanitarian Aid Operations

New South Wales

' _ COMMUNITY SERVICES
Client Sector Project Type

31+

Industry Mentors

University

since 2019

a better future




Governance

Governance & Planning
e Secured working spaces via Curtin Entrepreneurs for projects & meetings.
* Introduced onboarding packets for new student consultants.
e Expanded committee: added Marketing & Events Officers + Project Managers.
e Standardised pitch deck templates for all consulting teams.
e Updated contracts aligned with Curtin Guild policies.
* Implemented email signage & templates for professional branding.
* Adopted Google Chats, Calendars & Drive for transparent project
management.
e Created 2025 Prospectus for projects & sponsorships (reviewed by alumni).
* Formalised fortnightly strategy meetings for consistency & accountability.

Impact:
Improved communication « stronger governance culture - enhanced
professionalism & continuity.




Sponsorships

We aim to align our sponsorship tiers with your firm's initiatives for a prosperous partnership.
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Careers Mixer

.
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All sponsorship funds will
be dedicated to events and
workshops that directly
feature and promote the

sponsoring firm.

Developmental Workshops

‘

Tailored Networking Event
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Inclusivity &
Innovation

Legacy &
Vision 2026

2024 baseline: Opened events to non-project members (Linkedin
Workshop, Panel Night).
2025 advancement:
 Open-access flagship events for all faculties and year levels.
e Accessibility measures - “chill zones”, open layouts, free entry.
e Digital innovation: Google Chat channels, QR sign-ins, hybrid
attendance.
* Creative formats: 2000s-core branding, live Q&As, LinkedIn
booths, photo campaigns.

e Annualise Careers Mixer, Panel Night, Pitch Night.

Formalise Alumni Network & Mentorship Program.

Launch TidyHQ website for transparency & governance.

e Expand consulting projects through Curtin Volunteers & FBL
Faculty.

Maintain data-driven impact reporting to sustain award-level
standards.
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