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Our

mprovements

Category

Total Events
Total Attendance
Members
Industry Partners
Collaborations
Social Reach

Project Retention

Highlights

Fortnightly Meetings

Onboarding Documents

2024 2025 % Change

12 28 133%
540 1223 226%
147 233 56.55%
6 20 + 233%
3 8 166%
11 647 (LI) 198 000 (1G) +1 600 %
24 % - 67 % Maintained 67 % + Sustained growth
. . Alumni Network Maintaining Club governance via
Higher Membership ngljrlllltzlA;Sl?crﬁrll\;e ;1ta Established for Industry Contracts aligned with Guild
Uniform Rebrand Engagement via Events Y g Connections + Legacy Constitution

Sttt s S Framework + .Templates Inhouse Marketing Interclub c.ollaboratlon w1t‘h FBL Ball,
relationships for Projects Photoshoots Careers Mixer, al?d Exclusive Podcast
(Curtin Entrepreneurs, Episodes

Guild, FBL SE)



Our

Impact

on Curtin
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Pro-bono Projects
with NFPs since 2019

37.89

of our Alumni have gone into
Consulting Roles

Connecing
students
with

Sponsors

McKinse
& Cor¥1pany EY

-’
accenture pwc
BAIN & COMPANY (¥

+10.61%
Annualised YTD
Growth over
yearly avg.

146

Memberships
for 2025

Sponsor-hosted
workshops per Semester
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Vacationer/Internships
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Graduates

And Others
13.2%

Deloitte
26.3%

Nous Group
7.9%

Oliver Wyman
2.6%

Accenture
2.6%

PwC

Scyne Advisory 3
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EY
O
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KPMG 539%
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Deloitte.
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Our

Impact

on Curtin

Types of Projects

Strategy Re-evaluation (Strategic Plan) Cost-Cutting Strategy 3 5 3 1 +

Procurement Chain Efficiency Re-evaluation Expansion Strategy (Data)
Pro-bono Projects Industry Mentors

Brand Awareness Outreach Strategy Carbon Accounting Framework, Methodology & Tool with NFPs since 2019 since 2019
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Disability Services Sustainability & Research

Restructure
Animal Welfare

Youth Development Finance & Marketing

Children’s Cancer WAITOC
Rese:lrcll Fl.lllCl Western Australian Indigenous a better future

Tourism Operators Council

Community Services & Partnerships &
Humanitarian Aid Operations

New South Wales rtin
COMMUNITY SERVICES University

Client Sector Project Type
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